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Despite the popularity of online discussion threads, there is a growing concern 
on the lack of participations among the learners. The number of responses 
in discussion threads is dropping and has discouraged healthy exchanges of 
ideas among the learners. Most learners tend to be online lurkers who rarely 
provide feedback although they are rather active in reading others’ posts. In 
this study, a few techniques were employed in the online discussion threads 
of a blended learning course on academic reading and writing in order to 
promote lurkers’ participations. Discussion topics were posted throughout 
the 14-week course offered at Universiti Malaysia Sarawak (UNIMAS) using 
different techniques in order to supplement the activities conducted in face-
to-face classes. Based on the discourse analysis of responses posted by 122 
participants, three techniques were noted to be successful in luring the lurkers 
to be more active in the discussion, which include the use of a comic strip as a 
topic starter, incorporation of social talks and instructor’s frequent intervention. 
At the end of the course, semi-structured interviews were conducted to ind out 
the lurkers’ overall perceptions on their behaviour in online discussion. The 
analysis revealed that the number of responses is not directly incremental to the 
mastery of the subject matter. However, it is the learner’s sense of belonging 
to the online community that persuaded them to be more active in sharing their 
ideas. Thus, cohesion and deeper scrutiny of the discussion topic are largely 
facilitated by the cultivation of social elements in each discussion. 
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INTRODUCTION
The prevalence of internet and web-based learning tools has prompted many universities 
to complement their courses with various technology-supported media apart from the 
traditional lecture format and classroom discussion. Computer-mediated communications 
(CMC) are one of those media that has been widely employed as a supplement to daily 
face-to-face lectures. CMC is deined as communication between two or more people via 
networked computers and can be categorised into asynchronous and synchronous (Henry 
